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. LEVELTWO

- OPTIMISING THE PROCESS
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16:45-17:30

Home Speakers Talks Workshops Certification Trainings Tickets Joinus v  Other Conferences v BUY TICKET

Risk Based Testing in Agile Teams

Csaba Szokocs

Doublers in Tests. Wiremock vs
Mockito

Bartosz Szulc

A Test Team's Unexpected Journey
from Waterfall to Agile
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Alexandra Nagy
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Slawomir ZborowsKi Berk Dulger
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15:55-16:40 The Business Value of Quality

Finn Lorbeer and Nina Hillekum

Anton Zotin
Jeroen Rosink

16:45-17:30 CLOSING KEYNOTE:

Elastic Leadership for Testers

Roy Osherove
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Don’t waste a good mistake. Learn from it
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BLISIMNESS -

‘ What is the Value of
Quality for your User?

v getinvolved early
v clear requirements
v faster development
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